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The man behind the interiors
of Zuma and Roka



CONTENTS.

March 2020
VOLUME 16 ISSUE 03

06 INDUSTRY NEWS

An exciting new hotel concept

with design at its hear, a café

where interiors aim for Inst

attention and positive

for the industry in 2020.

12. PASSION& PRECISION

Designer Noriyoshi Muramatsu

opens up on his craft

contemporary Japanese

design and the spirit behing

Zuma and Roka

18 FIRST LOOK

26 CASE STUDY:

LW Design and the

bring colour and c

Mexican restauran

ween ccomeeletrrei a Commercial Inti Design MARCH 2020 3,



‘A TEA

TALES OF DESIGN

FROM MEXICO
LW DESIGN TAKES US INTO THE COLOURFUL WORLD OF MR. TACO

WORDS BY: NADINE KAHIL



LW Design Group did something

remarkable. Or rather, they did

something remarkable, again.

Last yearsaw the international

designfirm, which has officesin

Brazil, HongKong and the UAE,

winthe Commercial Interior Design

Awards InteriorDesignFirmof the

Year for an unprecedentedfourth

time. Foundedin 1999by Jesper

Godsk, the firmhasgone from

strengthto strength. Over 100 staff

‘workin three offices, with one

Aarhus, Denmark, opening

few months,

Thefirm's outlook is basedaround

spaces that engage and dialogue with

the local culture through pinpoint

accuracyanddetailing. Witha vast

portfolioof over 200restaurants and

hotels, LWDesign Grouphas worked

with aseriesof well-known names in

Dubai, includingTheAccorGroup,
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Al Futtaim Group, Dubai International

Airport,EmaarProperties, and

EmiratesAirlines.

Designers Rachel Kidd and

JacquelineCraft worked together to

refurbish and revitalizeMr. Taco's

distinctive interiors. A smaller space

than LW DesignGroup typically works

Mr, Taco presented challenges

along theway. Nevertheless,the

refurbishmentwas an unbridled

success, resulting ina unique space

that speaksofauthentic Mexican

experiencesandthat is @ wonderful

‘environmentin whichto dine,

{At theclient's request, the

contemporary Mexican-inspired

interiorwas firmly aimed atthe

Instagram generationand sought to

‘engagethesensesandtheyounger

generation'sdesign to communicate

4| andtell their own stories. Kidd and

Craft workedtocreate a unique

interior,one thatspoke of identity

5| and individualism. “Our clients

often ask for afeature thatwill be

Instagrammedand remembered.

«| whetheritisanartwork, acaption,

a sculpture, there needstobe

something that engages with the

@

sregood orth’

seit
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ymerand guest,”said Kidd.

Mr. Taco'sbold colour gradients

speak of adesireto stand out, to be

rememberedand to be spoken abou

This wasn't by accident, according

toCraft: “Therehas beenastrong.

focus on colour recently. We have

become quite bold with our colour

selections and combinationsand are

using mote colour throughoutour

schemes, using striking coloured

marbles, decorativefloor patterns,

colouredaccent furniture pieces,

boldcolouredartwork andamix

of soft furnishings.”

Another key elementwasthe desire

totellastory ~to takeguestsona

journey asthey dined.

“Therestaurant needs to have an

entity and needs to be somewhere

people wantto beseen. The new

trendy placeto visit. The restaurant

needs to haveenergy and provide

17 said Craft. Akey element

of telling Mr. Taco’s storywas the

furnitureand fixtures that make upso

muchof the experience.

“In orderforthe design to tella

story weneed to ensure all elements

playapart. We carefully consider

our material selectionsandthe

FFE often playsa big role, adding

softnessand dramatoaspace. We

curate ourselectionsas you would a

home. Each piecehasits own reason

and purposeforbeing there. This.

attentionto detailcreates interest

and depthto the space. Wealways

accessoriseourrestaurants ourselves

andstriveto source uniquepieces.

Thesefinishing touchesreally bring

thespaces to life and help with the

restaurant'sunique identity,”

Kidd explained,

The welcoming, comfortable

Seatingand other design elements

embrace Mr. Taco’s concept of loyal

to Mexican designwith an interioris

holistic invitingand warm.tt is within

this context that LW Design Group's

approach isto be understood

The interiorwasdesigned to

feel asif guests were entering

someone's home.

The eclectic mixof furniture

mostly sourcedfromlocal companies,

including Marina Home, MishMashi

and Indigo~soft furnishings and

accessories remindsyouofaprivate

space, created to one person's(very



sophisticated) taste. Potentially

disparate,the pieces in fact come

togetherto create awhole

Kidd says: “Some pieces could

sseemquite random but theytel

a story. We re-finished several

pieces offurniturethat were tired

andbrought them backto lifeby

painting them vibrant colours and

upholsteringfeature chairs in fabric

sourced from Mexico. We sourced

traditional decorativepieces from

Mexicoand mixed them with some

very contemporaryitems to give

the loungeatwist. The internal

area wasn't activated previously,

as everyone wanted to be on

theterrace. Now itis cosy andis

activatedwith the show kitchen

ithas becomean extension of the

popular outside space.

The resultisafigurative ‘opening

up’ of thespace, makinguse of an

interior that previouslywas not the

starofthe show.

Onearchetypal element of

traditional Mexican design is the

prevalenceof the colourteal. Here

Mr, Taco doesn’t disappoint. Upon

enteringtherestaurant, guests

aregreetedwith vivid turquoise

elements, traditional Mexican

Calavera graffiti and Rob

Perryman slogans.

“Wedecidedto be boldand paint

all walls and ceilingstheteal colour.

We workedwith theexisting materials

and patternsand paintedoverthem,
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whichhas helped create layersto the

space. We wantedthe space to feel

playful and lively. The graphic graffiti

art appears throughoutthespace

and creates photo opportunities,”

said Kidd

Thisfun, exciting environment is

tipe for communicatingandeating.

The menu is entirely authentic,

but contemporarytwiststakethe

experienceto anotherlevel as the

focus here isclearlyon sharing and

having fun while enjoying a fantastic

meal. If guests happento snap a

shots to post to Instagram,so much

thebetter,

Meeting Mr. Taco posedavariety

of challengesforthedesignteam. A

“Tess is more’approachwastaken to
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‘Accessorie sourced

®

Vivid tea was make

bold statement

theinteriorsandallof the furniturewas

chosen fromlocal retailersto reduce

costs and create adesign that was on

budget andas localas possible.

Byusing theexisting floors and

tilesets,the redesignwas both

sustainable and affordable. All the

major changeswere undertaken

using paint and graphic elements. AS

2result, the existing interiors were

brought to life, ratherthan entirely

revamped. The existing fixtures and

‘spacesweregiven afreshnew look,

the kitchen was largely untouched

and even theinterior walls remained

inplace.

“Thescope, budgetand timeframe

was a lot smaller than ourusual

projects which was achallenge,

but fun! The majorityofFFBE

was procured locally with some

accessoriesandfabrics sourced
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in Mexicowith thehelp from the

clients team. We had a visionbut

didn't present visualsas itwas fast

track. We designed as we went,

knowing thatwe couldn'texceed

the limited budget. To createanew

destination with a new identitywith

these limitationswasdefinitely anew

experience,” said Craft.

The end resultisatestament

to ingenuityandcleverdesign on

2relative budget - afun and

authentic experience that's full

of engagingelement

With its contemporary design

elements and its clear Mexican

heritage,Mr. Tacois afunplace to

be. Alittle quirky andit’s all part

of the charm, as antique elements

mix with bold colours to create an

‘energisingandmemorable evening.

Statementdesignpieces, traditional

patterns and local materials~many

‘of which were sourced from Mexico

all combinetoleave guestswitha

true, fun Mexican experience.

Mr. Taco is certainly aimed at

the younger generation, something

that’s clear from the design

languagethroughout the interiors.

Sophisticated,cleverand very much

contemporary, therestaurant speaks

toa generationwhoareallabout

sharing, bothin termsof the food

theyeat and thestories they create

and tell. With accentsanddetails rich

in Mexicanheritageand acolourful

menu to back them up, Mr. Taco is

botha place to beseen and aplace

in whichto enjoy great food. That the

project was planned and executed

Quickly and toa limited budget

‘makethe end resultall the

more remarkable.




