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MEDIA ONE HOTEL REDEFINES ITSELF WITH EDGY INTERIOR 

MAKEOVER DESIGNED BY DUBAI-BASED LW 

1

Keeping in with the 

media crowd 
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The design team 

placed 78 monkey 

lights throughout the 

public areas.

2

Lobby area at the 

Media One Hotel in 

Dubai Media City.

M
edia One Hotel in Dubai 

Media City has recently 

undergone an extensive 

refurbishment of its 

make the space more exciting and give 

visitors something to think about. 

many of its guests. 

really push the boundaries for design 

and choose fun elements to bring the 

Commercial 

Interior Design. 

changes made to the structure or the 

operation of the hotel to a minimum. 

The designers relocated the recep

tion desk to the back of the lobby 

space. Not a traditionally obvious 

the aspect of social interaction.

because people use it as a grazing 

2
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QWERTY is an all-day 

dining restaurant but 

also a hotel bar. 

4, 5

The outdoor area 

offers different 

seating options.

cided to introduce timber panels and 

cladding to add some warmth. 

The fabrics chosen are contem-

porary and eclectic, adding texture 

and interest to seating areas, often 

punctuated by pops of blue. Most of 

the furniture in the lobby area was 

been introduced into the outlets, 

complementing the use of marble, 

wood and metal on furnishing. 

In the lobby area, visitors will notice 

abundant white monkeys holding lights 

(by Seletti World) – a nod to the ‘see 

no evil, hear no evil, speak no evil’ 

premise. There are 78 monkey lights in 

total throughout the space and Mulani 

says this feature wall is one of the most 

Instagrammable features. 

“Being a media hub, one of the main 

inspirations was how to incorporate 

the evolution of media throughout the 

years and generations,” adds Mulani. 

There are also sheep, by Jean Luc 

Cornec, made out of coiled cable of 

old telephones: a reminder of how far 

communication devices have come. 

“We’ve taken traditional approaches 

and turned them into art forms. We 

found an artist in Germany who trans-

formed old vintage telephones into 

sheep,” she says. 

-

yet intimate meeting spaces through 

the clever use of sliding barn doors. 

The bar, named QWERTY after the 

bold statements and art on the walls 

pub vibe. By simple changes to cush-

ions, artwork and lighting, the space is 

transformed from daytime to night. 

Mulani continues: “QWERTY is an 

all-day dining restaurant but also a 

hotel bar. It works very well transition-

ing from day to night. I think that a lot 

3
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all-day dining space is very dead at 

night and nobody wants to go there. It 

is used heavily for breakfast and lunch 

but we wanted to make sure it was 

used throughout the day. Since it is in 

a lobby area, it is also a lobby bar at 

night, offering a different experience 

when guests come in the evening.”

The outdoor area is also completely 

transformed, offering different options 

in seating arrangements. A built-in long 

bench is adorned with white outdoor 

6

Suspended metal 

provide storage and 

display space above 

the serving counter.

7

7

pillows with quirky prints alongside 

plants in oversized white planters.

“The outdoor bar worked well 

throughout the year, so the operator 

wanted this area to be bigger and 

they managed to get in large cooling 

units. We’ve added more lounge and 

dining seats as well as a proper bar,” 

and is a relaxed, fun meeting place 

serving food all day long. Here, sus-
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